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NEST built networks around protected areas in the

S Co-funded by Northern Periphery, helping partners share
HiIlCIrcy U the European Union experiences, develop sustainable tourism, identify
business opportunities, and use shared natural
Northern Periphery and Arctic [ N ) [ ) and cultural heritage for education, management,
and marketing.
Based Tourism crgateq a transnational arena for BASED TOURISM NEST
nature-based tourism in the Northern Periphery, ; : : :
. A ; Nature-based toursm Northern Environment for Sustainable Tourism
supporting small-scale companies by encouraging 2004— 2007
collaboration, exchanging ideas, developing products, 2004 - 2006 3 5
and promoting sustainable growth for conservation |Budget 1.45 million Budget 1 million
and local employment. 10 partners 9 partners

- 2004
2000 == (® o (® 0 2006

Destination Viking
established Saga Trails

and revived

storytelling traditions '

in the Northern NORCE established a network
Periphery, i of coastal heritage sites in the
|Oecr;f’p§c%,§r;§a§&?§es DESTINATION VIKING NORCE Northern Periphery, creating a
and storytellers to Destination Viking — Saga Lands Northem Coastal Experience| joint information strategy,
promote cultural 2003 — 2005 2004 — 2007 promoting cultural and
heritage, community = Budget 1 miillion Budget 1.75 million Ehg;'g?t'_ﬁ;ﬂgce;lt:’rzzsa_gd
development, and u i i
Iandscspe i RCkNEe fo parmers developing and showcasing
management. their heritage.
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operationd| mocei to use geo- NEED oo suscsinable transparTeCAIEA AN
scientific knowledge in tourism, Northern Environmental Education SUSTquble Transport in Rural tourism areas in the Northern
enhancing environmental education ~ P¢velopment 1.3 o eas Periphery, including seasonal bus

in parks and World Heritage sites, 2008-2010 o 2010 -2013 A routes, combined delivery services,
raising awareness on climate change, Budget 1.2 million Budget 1.35 million and digital travel information, to boost
and strengthening links between 4 partners 9 partners tourism while reducing car use and
schools, park managers, and rural o emissions.

tourism SMEs.

2008 2010 o
2007 —{{®) 8 (® £ 2013

I Craft International built on earlier experience to

NPPHUNT promoted sustainable hunting expand a European artisan network, linking
tourism in Northern Europe by supporting cultural heritage crafts with tourism, innovative
SMEs, exchang N TG4ANP enhanced online sales, improved on-site facilities, and a
experiences, and deve opineliICCEEERE visitor experiences sustainable business model—focusing on jobs for
and training materials for sustainable )
tourism in peripheral regions. L}naislrgfrr?ég?ac;e yoURNEREECEE

NPPHUNT sites by developing TGA4NP Craft International

Sl A UG S SHSes multimodal mobile Torist Guide for Northern Periphery 2011 -2013

Opportunities in Northern Europe 1.2 services, creating e

2008 — 2010 guided tours, 2020 13 £ Budgeft 1.7 million

Budget 1.1 million service concepts, |Budget 2.45 million 8 partners

: and intelligent 11 partners
10 partners routing to support

sustainable tourism
in the Northern
Periphery.
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Drifting Apart strengthened understanding DA

and enjoyment of the Northern Periphery’s Drifting Apart: Reuniting Qur
geological heritage, supported new and Geological Heritage
aspiring Global Geoparks, promoted 2015-2018

innovative products and services, and built a

: Budget 1.65 million
strong regional Geopark network.

/ partners
o

2015 o
2014 @

SAINT helped SMEs develop and market ‘slow adventure’
experiences—immersive, nature-based journeys in Northern
Europe’s wild spaces—to attract new international customer
markets.

L/ [\

SAINT

Slow Adventure Tourism in Northern Territories
2015-2018

Budget 1.7 million

11 partners

N ) @
SHAPE focused on the

development of ecotourism ?H',?‘I.DE ble Herit A
experiences in sustainable Pusrfomoh'e fenEogTe it
heritage areas (SHAs), as fe 1T Ecotourism

drivers for employment and g0/~ 2020 i
income generation in ruraland  Budgef 1.5 million

sparsely populated areas. 8 partners

Cool Route explored the practical logistics and business potential to
establish a bi-directional yacht cruising route along the offshore areas
of the Northern Periphery Area, sustainably exploiting the natural
resources of the area.

Cool Route

Cruising Oceans on Latitudes above
51° North

2015-2018
Budget 1.3 million
8 partners
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ARCTISEN supported tourism o0 o

SMEs in the Arctic by promoting

culturally sensitive product ARKTISEN

development, creating toolkits Culturally Sensitive Tourism in the
and online courses, building a Arctic

transnational cluster of 2018 — 2021

enterprises, and co-creating new Budget 1.45 million
services through collaboration

across the region. 8 pcr’r:ers
@)
A\ 20 ] 8 REGENERATIVE 2020 r”;%g
OVERTOURISM s TUURlSM D ,@ J

® ® L ka

SCITOUR created the
concept and brand of
scientific tourism,
developing guidelines,

SPOT-Lit aimed to
grow
entrepreneurship

2nd SME reach SPOT-LIT (BLITZ) model products, and SCITOUR
bevordloe Business of Literature Zones digital tools to help - Scientific Tourism
Y 2018 = 2022 SMEs in remote Arctic 2020 — 2022
markets' by e areas market new Budaet 1.1 milli
developing and Budget 1.95 million experiencainm udget 1.1 million
marketing literary 7 partners combine learning with 4 partners

tourism products as
economic drivers.

exceptional travel.
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REGENERATE promotes

Northern Periphery and Arctic P ® regenerative tourism in the
NPA by training public and
N-LiTe aims to deliver new N-Lite REGENERATE private actors, developing
innovative digital Li i i Regenerative Tourism in the Northern Periphery and Strategies and marketing
: . ) - iterary Tourism Immersive = ik i s 0oy anad :
solutions/immersive digital Technology Acceleration ’rAhrgtLlJ% ;‘oggﬂg;pg rsﬂlfet?]fecrzrr}gwnunmes and preseving  t0OIs, and creating a model
experiences that support links into 2023 — 2026 2025q £ 20298 : to protect natural,
larger markets and further o 0 5 economic, and cultural
promote place-based literary Budget 1.5 million Budget 1.2 million resources for a more
tourism. 6 partners G 6 partners resilient future.

2023 oy, 2023 zma
QOQQZ (® o (® i 2

I
SUB aims to transfer and develop entrepreneurial skills and
sustainable business models in biking tourism in collaboration
with SMEs, as an emerging sector with the potential to
contribute to economic diversification and resilience in remote

RETURN explores tourism revenue transfer
models (TRTs) to help decision-makers plan and
implement financial solutions that support

" GLOW2.0 ?pP”eS a regenerative tourism.
green business model
SUB GLOW2.0 to pilot and learn how RETURN
Sustainable Arctic and Peripheral Green energy techn to develop Regenerative Economic Transfers for
Biking Tourism tourism growth sustainability Universal Resilience in the North
2023 — 2026 2022 - 2025 methodplogies in _SMES 2025 - 2028
Budget 1.9 million Budget 1.8 million and social enterprises Budget 1.6 million

in the dark nights

6 partners 6 partners tourism sector.

/ partners
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